
Start End

Map your campaign's key touches.

What do you want the customer to feel and think?

What do you want your integrated direct marketing campaign to look like? 

What do you know 
about the client?

What insights or other data do you 
have about the target audience?

What channels
 will you use (3+)?

Which direct mail campaign 
elements will you use? What is the call to action?

How will you leverage the 
strengths of each channel 

and measure effectiveness?
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